Strategic CTA’s for the IAQ Page
(Linking to the Enhancing IAQ Engagement page)
1. Primary CTA (Hero Section)
This should sit above the fold.
CTA Button
Explore the IAQ Engagement Framework →
Supporting microcopy
See how Intelligent Account Qualification™ identifies, nurtures, and converts high-value accounts.
This moves the visitor from concept → execution.

2. “How IAQ Works” Section CTA
After explaining ICP + ABS + CRM alignment.
CTA
Learn How IAQ Drives Account Engagement →
Supporting line
Discover the step-by-step engagement model used to convert qualified accounts into revenue opportunities.

3. Lead Management Section CTA
Place this after:
Lead Identification and Tracking
CTA
See the IAQ Engagement Workflow →
Supporting line
From lead capture to opportunity creation, explore how IAQ orchestrates the engagement journey.

4. Pipeline Acceleration CTA
After explaining pipeline impact.
CTA
How IAQ Accelerates Pipeline Conversion →
Supporting line
Learn how IAQ prioritizes the accounts most likely to close.

5. Sales Leadership CTA
This is aimed at VP Sales / CRO readers.
CTA
How Sales Leaders Operationalize IAQ →
Supporting line
Explore the engagement strategy that aligns marketing, sales, and CRM execution.

6. Mid-Page Educational CTA
This converts curiosity into deeper reading.
CTA Block
Inside the IAQ Engagement Model
Discover how IAQ structures the journey from first signal to qualified opportunity.
Button:
Read the IAQ Engagement Playbook →

7. Bottom of Page CTA (Conversion)
Now shift from learning → engagement.
CTA Section
Turn Account Intelligence Into Revenue
Learn how IAQ engagement strategies identify and prioritize your highest-value accounts.
Buttons:
Explore the Engagement Framework →
and
Schedule an IAQ Strategy Session

Recommended CTA Layout on the Page
Hero Section
   ↓
Explore the IAQ Engagement Framework

What is IAQ
   ↓
Learn How IAQ Drives Account Engagement

Lead Identification
   ↓
See the IAQ Engagement Workflow

Pipeline Acceleration
   ↓
How IAQ Accelerates Pipeline Conversion

Educational Section
   ↓
Read the IAQ Engagement Playbook

Bottom Section
   ↓
Explore the Engagement Framework
Schedule an IAQ Strategy Session

One More Important Strategic Move
Your IAQ pages should follow this consulting authority structure:
IAQ Framework Page
      ↓
IAQ Engagement Page
      ↓
IAQ Maturity Model
      ↓
IAQ Assessment
      ↓
IAQ Strategy Workshop
This creates the $250K consulting funnel.
Framework → Education → Assessment → Engagement.

💡 My recommendation:
Rename the Engagement page slightly for more authority:
“IAQ Engagement Framework™”
or
“IAQ Revenue Engagement Model™”
It will feel more like a Gartner-style methodology, not just a supporting page.
 
